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Hi | am Nozomi,
Amsterdam/

Tokyo based
Art director, desigigé
specialises In
visual identity desi
centred on brand
who loves desig
music and cats.




A bit of about me

NOZOMI AKUTSU

Art Director / Designer

Creator of MU Design Store

Lecturer at JOSHIBI Art University in Tokyo

| was born and raised in Tokyo. After working in Japan for
over 10 years as a designer in Tokyo, | moved to Melbourne
in 2016 to expand my design skills.

| worked for a construction company in Melbourne as an in-
house graphic designer. In 2018, | returned to Japan to start
her own business as a designer.

On the side,l was also involved in launching the Tokyo ver-
sion of an Israel-based travel startup company called Cool
Cousin.

My specialty is conveying information in a concise and mini-
malistic manner utilising pop and iconic graphics. In 2020,

| started a new design brand called ‘MU’ in order to enrich
people’s surroundings through graphic design.

Now | live in Amsterdam working as a freelnace Art director,
Graphic designer looking for opportunities to work with.

Age 5-8
Playing LEGO and drawing and painting were my favorite
things to do when | was a child (with cat).

Age 19-23

Enrolled at Art college in Tokyo. Even though | knew | desire
to work in the creative industry in future, | was lost at the time.
Aside from me, there were so many talented people.

| was desperately seeking who | am and what | can do.

2022-

Afer coming back to Japan, | relocated again,
this time to Sweden, to start a new journey at
HYPER ISLAND. It's only been a few months but
already a life changing moment for me.

1985

Born in Tokyo, Japan

The environment in which | grew up with my two brothers definitely
had a significant impact on my personality development.

Age 9
| was awarded the drawing competition at elementary school...This is the
time when | realised "Perhaps, | am better at drawing than others.."

Poster | designed for first time...

My very first art piece...

Age 23-29

Worked as a graphic designer

for multiple design studios in Tokyo
(Over 12-14 hours working on a daily basis..)

Age 30

Moved to Australia for work. There, | was working as
an in-house designer for a local construction compa-
ny.

Learnt Aussie English and about a different culture.




Implementing Design Thinking
focusing on the outcome.

Let me show the process.



O1.
Research and
cluttering



1 ResearCh and CIUttering Doing research and finding the essence is the most important first step in any industry. When | do research, | try to look at things
: from a unconventional, child-like perspective. | also believe in talking to stakeholders and doing fieldwork, rather than just doing
a Google search.

ese DO - < (o -] [ 1] » ticn guoge comou At Y
B O MEBO O B M & eeerym it (6 10 e o e e ey e ' ;
T8_Responses of interview & 1 o g - cluttering
File Edn View Insert Format Dats Took Exensions Help  Last e was seconds 800
~—E €N o8 mme we - W - BIreA @ S-4-M-%- oM@ Y-E-~
L) - oty

L
CUStOmers

How oo we descripe
they are? ._N_*.m

31 Wihal we your eghes abeout T CoRTGH oy, A Dt et Tl Mt ) ok Carmagy b O Sribichnd

{2 recess m Bangiasenn.

- Expraus fesinga. confiderce, uies oie
Wy Tt besing?

Lo BEWICH of e kowing wonds 45 you ssscciate |
war copyrghs e Wiy T

(et 8 varne of B empact of cogyrighl e n Bher
verpday b

Interview | held

T Dt e U Tt

B

RANDOM IDEAS

a —
Cluster Process: b s Your quy % = = —
+ Step 1 markwith dis 8 key insights according to + or - =8 =T :Imi:mq o = :‘——
» Step 2: ) wrote max. 5 condense Insights in the green post-it & —'
» Step 3: cluster those green key nsights in groups Boost staff up
» Step 4:ideation based on insights
L a= = = = = =
g';g TE EEEE EE EEEE B EER BEE= B Momorabls unique
E,_ - BEE EB EE Il En ‘..':, - - “F e v
¥ EEL' EE EEF Se EF Epm e =ER Surprise gifts —
!t!bxﬁ FE. :: ER TE‘”E’ = s . s -
EE® EE ez B "%p = _—
| B - EEEEE e
=5 =
5 BE = s B = o == ak
' EEE BEE=EE BN = == =
3 = ERE et 2 i e S — I =
] E‘g ::_.‘ B e i -
| bl EEE E E B =1 = Entertainment ==
£ g 5
- = =
: clutterin
HEEEE g






02. Summarise without prejudice.
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A creative structure map for a new product that | actually created when |
was a design intern at an interior design company called Hem in Sweden. |
proposed it to the creative director and actually had some launched.
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Finding solutions that are unconven-
tional ideas but can be realistically im-
plemented.

It is very important not just to come up with bizarre ideas, but
ideas that are realistically feasible and cost-effective.

G
Markebryg ideas

It is also important, especially in the sales industry, to
communicate closely with stock managers and come up with a
strategy that is backed up.

| value this process of understanding things fundamentally before
producing a design output.




See the forest
for the trees.



03. See the forest for the trees.
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4. Explour fonts and colours 5. Final check (See the forest)
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Here are some
design outcomes
over the past_— 7~ / -
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Visual identity

Digital, Marketing (Hem)
Printing, Editorial
Products (MU)

Hyper Island



PROJECT GROUP
Business cards, logo, goods, packaging, document templates and stationery design
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Compliments cards, polo shirt, safety hat, USB cards, handover box, induction stickers

Project:

Induction No

N
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Brand guidelines

Logo Suite
Logo 2 - Symbol

“This symbol is used as a background for most of our
branding including our profile covers and site signage.
Our logo should never appear in any other versions and
it not to be misused or misrepresented. It s imperative
to maintain consistency, which means our logo should
never be distorted in anyway.

Primary Logo Suite

Ful colour - Project Group blue symbol x charcoal background Ful colour - Project Group charcoal

Mono colour - everse Mono colour

Primary Logo Suite

ROJECT/GROUP -

aBbCc01234

Avial Regular

Arial Bold

abcdefghijkimnopgrstuvwxyg
abcdefghijklmnopgrstuvwxyg
1234567890!?7~" ()+=_-*&"%$#@

abcdefghijkimnopqgrstuvwxyg
abcdefghijkimnopgrstuvwxyg
123456789017~ ()+=_-*&"%$#@

Place
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JOSHIBI collaborative design department
Visual identity, logo, goods, packaging, pamphlet and stationery design

NSLNMV INOZON (D)



Compliments cards, polo shirt, safety hat, USB cards, handover box, induction stickers
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Kasei gakuin university
Visual identity, logo, goods, packaging, pamphlet and stationery design
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Compliments cards, polo shirt, safety hat, USB cards, handover box, induction stickers
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03-4. COLOUR PALLETTE

O5-1. EXAMPLES (PACKAGE DESIGN)

27

O1 - 2. THE LOGO PRINCIPLES
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03-2. LOGO VARIATIONS
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oganva

PRIMARY LOGO - COLOUR

PRIMARY LOGO - COLOUR

DAMBO

SECONDARY LOGO - COLOUR

DAMDBO

SECONDARY LOGO - MONOCHROME

DAMBO

INVERTED LOGO - WHITE

INVERTED LOGO - WHITE

ognva
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I h
NEXT STARTUP PROGRAM
FOR THE NEXT 50 YEARS

NIHO
Logo and visual design for the startup project of a company
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Poster, logo and brochure design

ih
NEXT STARTUP PROGRAM
FOR THE NEXT 50 YEARS

NSLNMV INOZON (D)



M3»2 1 ORKZHETS

BEHoMEDOELELT,

Wiz BEITIADI,

“NOED B

MEhs | oMo fEEZ IIEVLTVL,

bl . AR THMRELTVWEST,
DT s 1%,

KDLOILDE,

AR AR wmamman

FITEA R,
ARONEERLRULPIFTT.

<l

SOOKI
Logo, business cards, company profile, web page and vision design
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Digital, Marketing (Hem)



EXPERIENCE DESIGN BY OKAMURA
Art Direction, web design

Experience Design
by OKAMURA

VIEW THE WEBSITE
https://okamura.design/experience/

nce Design
MURA

590 L ERFK DI R R %,
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Logo variations

.

Exporionce Dosign
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Experience Design by OKAMURA

~ Experience Design
.+ by OKAMURA

Experience Design
by OKAMURA
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Experience Design by OKAMURA

Experience Design
by OKAMURA

Experience Design
by OKAMURA
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FLOOAT, INC.
Art direction, web design

FLOOAT, INC.

w4 W1229

VIEW THE WEBSITE
http://www.flooat.jp

NSLNMV INOZON (D)



DX SOLUTION VIEW THE WEBSITE
Art direction, web and logo design https://www.jns.inc/dx/

r
. /NS
DX . Piiayw
Solution VISION

MESSAGE

H— 'R

SERVICE

DX Solution JNS —

CASE

EVENT

HMLE DY

CONTACT
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BENSESSE ART SITE NAOSHIMA
Art Direction, web design

AT — R4 bR

Benerse Art Site Naoshima

AR ET= A IR
Banssis ALY BAIA MunshimA

ABOUT ART BLOG

Naoshima + Chichu Art Museum: New reservation system implemented.
Buy online tickets here.

VIEW THE WEBSITE
http://benesse-artsite.jp/en/

NSLNMV INOZON (D)



JAF MEDIA WORKS
Art Direction, web design

JAF MEDIAR WORKS

uwngi JAFAFTPI—T2R

JAF MEDIA WOAKS

Ty
F4 P o 8
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B RE R

VIEW MORE
https://www.nozomiakutsu.com/jmw
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LOFTWORK - ABOUT
Art Direction, web design

VIEW THE WEBSITE
https://loftwork.com/en/who/

W % Work Findings Events People Contact ;

le believe In
~-REATIVITY within all
|

We believe in

CREATIVITY

within all ‘
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Hem is a Swedish furniture distributor with head-

Trade professional? Sig o) +46 (0)8 408 067 40 G ':}:] Chat with an expert

quarters in Stockholm. | worked there as a design
Hem [ ire. lighti d intern for three months between March to June in
2023.

| worked in the creative department, where | was
involved in a wide range of design work, from mar-
keting to branding.

As a part of the creative team, | was involved
in all graphic design, from marketing to
product-related assets.

| proposed to migrate the template to Figma
as the in-house digital design had previously
been done in-design, and created a huge
template for the in-house digital design.

| was involved in the new product treat-
ments (art direction of the shoot) from
planning to shooting.

| made a design template for a sales plan-

ning document in PowerPoint.

Shop the collection

I
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INSTAGRAM STORIES for Hem
| proposed campaign adverts for Instagram, many ideas were selected and | designed the content myself.

Touchwood Touchwood
Armchair / Chair Wooden legs

 h
h

Chop Chair

Last Stool

NSLNMV INOZON (D)



INSTAGRAM STORIES for Hem
| proposed campaign adverts for Instagram, many ideas were selected and | designed the content myself.

O O
Hunk Hunk

Lounge Chir With Armirests, Swan Lounge Chair with Armrests, Beige

View shap

Qv
h Q

(8)

Hunk

Lounge Chair With Armrests, icicle

NSLNMV INOZON (D)



INSTAGRAM STORIES for Hem
| proposed campaign adverts for Instagram, many ideas were selected and | designed the content myself.

—

e
Touchwood
chairs and stools

[]

Cool steel legs.

Sturdy besch legs

NSLNMV INOZON (D)



NEWSLETTERS for Hem

Pure functional
elegance

T s o ey il S Kb wthy

Sho Looa ok

Made of 100%
natural materials

More on the design

Discover Palo
Modular Sofa!

Soft curves,
crisp lines

e Gy Tobse, Sheigre] by Keangh Lse.
20 et bnce < a5
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Glyph Side Table
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Major Scribble  Major Scribble
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PROCESS

1. Proposed campain ad ideas for instagram to Creative Director.| picked the products based on the list of overstocked

2. After the first proposal, tried out a few ideas using photos in Figma. | liaised with other departmental personnel
items of Hem.

responsible for product design to ensure there were no mistakes.

v
g L2 [=lc|-] |
Bk 2 G2 1

|

&

1 DeCEREEEL

v Hem Weekly Stand-Up »

Francisco Coelho (Presenting)

Did test shooting to propose

Introduced my idea on company’s
ideas

conference




DIGITAL DESIGN TEMPLATES for Hem
| suggested that the digital design had been created in-design until then, and that we could re-create the templates in Figma.
| created design templates for all digital design, including newsletters.

PLEASE READ

IMPORTANT 2 - when you replace image, IMPORTANT 3 - phrass use comporel wisely
reploce (s the

Common Hem IGP

IMPORTANT 5 - please make su
image is not STRETCHED when

NSLNMV INOZON (D)



PRODUCTS TREATMENT for Hem’s digital catalogue
I was in charge of the new product treatments including art direction during the shooting.

NSLNMV INOZON (D)



MAKING PROCESS
From concept, research and photography, | proposed and realised a new way of photographing a new product (cushion) that
had not been done before.

C 1. Briefing and research ) C 2. Scheduling and concept making ) C 3. Test shooting and presentation )

nonom@annanoanannn
Galalalalalalelulalalelalulalalal
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ANORARGHEANARRRAN

175 153 103 15 63 15 0 I N O O 0 6
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C 4. Create a formula for each product ) C 5. Direct a shooting )
- -
h V2 T B
Li4 L4 m m ¢ 4
BEak Dok EEab b i s

R
EED




Visual identity

Digital, Marketing (Hem)
Printing, Editorial
Products (MU)

Hyper Island



LITTLE BARN COFFEE
Logo, shop cards, web page, poster and cup design
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Logo, shop cards, web page, poster, shopping bag and cups

L1t Ele

Barn

Little
Barn
Coffae

7118 Wozawa
OtawAza-shi
Tachigh,Japan

Little
Barn
Coffee

NSLNMY INOZON (D)
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Logo and packaging

NSLNMV INOZON (D)



GARGLE
Business card design
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FUJITSU PLY
Core graphics, booklet and goods design

Visual design for FUJITSU Knowledge Integration Base PLY a co-creation space established as part of the Fujitsu Solution Square.
Dots express PLY's concept of 'An accumulation of contacts and knowledge'.
http://www.fujitsu.com/jp/services/knowledge-integration/ply/

http://www.loftwork.jp/en/case/detail/product/20160704 _ply.aspx

NSLNMY INOZON (D)



Coaster, brochure and original goods

NSLNMY INOZON (D)



Collaboration with Stockhokm based design studio called BankerWessel https://www.bankerwessel.com/
Graphic design, sign design for Fotografiska Shanghai, N.Y.C. Legend

N.Y.C. LEGEND

pi (G A T
Z4££ on an uzban 1 sat to

PENETRABLE +: drive toward i S

Ny oW N

- nyc-lagend . com

H.Y.C. LEGEND

culpture to life

open through Novembex, will debut the
ating POPS (privately owned

HARLEM
K1 PENETRABLE, BROADWAY & 166TH ST

this hanging
afael Soto and

by artist
® ” LY
1 FRANCO’S BLVD, 125TH ST & FREDERICK DOUGLASS BLVD ]
CRACK IS WACK The metal gates on the storefronts street
axe Lined with aintings by astist Frankiin caskin, Sty L O,
i -
- A
' i

1 FRANCO’S BLVD EJ CRACK IS WACK, 128TH ST & 2ND AVE
This nuzal painted in 1988 by Keith Haring
t0 the crack epidemic is located at 126t
and 2nd Avenue.

UPPER WEST SIDE

E1 BARNARD COLLEGE GATES, BROADWAY & 118TH ST
BARNARD COLLEGE GATES d

CENTRAL PARK

EJ ALICE IN WONDERLAND STATUE, CENTRAL PARK,
NEAR 75TH ST & 5TH AVE

[ ARSENAL MURALS, LOBBY OF THE ARSENAL GALLERY,
CENTRAL PARK NEAR 64TH ST & 5TH AVE

Located inside the Azsenal, now the hesdauarte
of NYC Parks and the Central Pax

by AlLen Saalbuzg were comple

UPPER EAST SIDE

THE LIBERTY LANTERN, SOUL CATCHER, DIRT DEVIL,
AND 3000 BUDDHA, PARK AVE BTW §9TH ST & 70TH ST

ALICE IN
— )  WONDERLAND
o STATUE
5]

| Tuulssmv LANTERN,

SOYLCATCHER, DIRT DEVIL,
AND 3000 BUDDHA
\

ARSENAL MURALS'

N.Y.C. LEGEND < IHOMPSonN



Visual identity

Digital, Marketing (Hem)
Printing, Editorial
Products (MU)

Hyper Island



:

Kakejiku inspired dateless calendar
Size: 297 x 750 mm / Weight: 3469 (12 sheets) / Materials: S Kinbishi (FSC)

NSLNMY INOZON (D)
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Flight Map Poster - Global Cities
A2 420x594mm *Frame is not included / Materials: S Kinbishi (FSC) / FMP01-2109 / Made in Japan / Printed by Sun M Color Ltd.

NSLNMV INOZON (D)



Visual identity

Digital, Marketing (Hem)
Printing, Editorial

Products (MU)

Hyper Island which helped me
a lot to develop my softskills.



HYPER ISLAND SR

At Hyper Island, the Design Lead programme taught me a lot
about strategy, management, leadership and team building in
the creative industry through group work.

There are eight modules in total, and | learnt in particular how
to achieve this effectively through practical group work, such
as actually doing projects with clients, creating agencies and
through practical group work.

Design Lead

Modules i Presentation and Communication ---- Leading ---- Product Service design ---- Industrial Placement ---- Business
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NEW VISUAL IDENTITY AND GUIDELINES WE DELIVERED.

At Hyper Island, there were many opportunities to actually work with clients. Many of these projects involved branding,
and my team worked on Four Seasons (NAVIVA), Parakey and Magnetale.
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NOZOMI AKUTSU

Nozomi was born and raised in Tokyo. She joined Ideasketch in 2011 after working for another
design studio for 4 years. There, she was responsible for designing websites, logos, pamphlets,
cross-media projects, visual identity, and posters. After working in Japan for over 10 years

as a designer, she moved to Melbourne in 2016 to expand her design skills. She worked for a
construction company in Melbourne as an in-house graphic designer. She was in charge of the
company's re-branding and marketing collateral. In 2018, she returned to Japan to start her own
business as a designer. On the side, she was also involved in launching the Tokyo version of an
Israel-based travel startup company called Cool Cousin.Her specialty is conveying information in
a concise and minimalistic manner utilising pop and iconic graphics. In 2020, she started a new
design brand called 'MU' in order to enrich people's surroundings through graphic design.

In the summer of 2022, she relocated to Sweden (Stockholm) with the aim of making a further leap
forward. She went to a business school called HYPER ISLAND and working as a freelancer.

OTHER ACTIVITIES

2012 - ELVINE TOKYO CITY JACKET

Nozomi participated as a local creator in a Tokyo City Jacket project produced by a Swedish
clothing brand ELVINE in Tokyo.

2018 - COOL COUSIN TOKYO

An Israel-based tourism web platform. Nozomi participated in the Tokyo version as an
ambassador. She was also involved in launching the Tokyo version in 2018, headhunting for
candidates, setting-up, scheduling, and location scouting for photo-shoots with her friend Yurie.

2021 - DAIKANYAMA T-SITE BOOKBOX NO.82

A pop-up exhibition of MU was held at Daikanyama Tsutaya Books for a limited period of one
month in October 2021. A wide range of works, from old to new, was launched at the exhibition,
and products were sold as well.

2022 - JUROR FOR A DESIGN AWARD AT OCHABI

Participated as a special judge of the judging committee of "OCHABI Creative Solution Awards
-2022 2nd Presentation-" held on July 24, 2022.

2023 - GRAPHIC DESIGN LECTURER AT JOSHI ART UNIVERSITY

In April 2023, she will teach graphic design classes at the Department of Co-Creation Design, a
new department established at Joshibi University of Art and Design. As an instructional leader,
she taught 62 students.

Website

Linkedin

Instagaram

Contact details
+31 6274775281 / +81 5058068728
info@nozomiakutsu.com
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Thank you for taking a look!
Please do not hesitate to
contact me if you have any
guestions.



